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The latest indicators show that in India the English language firmly holds its position. Many decades it 
will remain the language of the political elite, business, science, and the language of interethnic 
communication among people from different parts of India. Good knowledge of English has long 
considered to be the advantage of Indian professionals – for example, it explains the success of 
programmers from India in America. 
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In the context of contemporary realities of independent Ukraine, when the ratio of national to foreign 
currency is constantly changing, the purchasing power of the hryvnia has steadily decreased and mark 
historic minimum [2, p. 69–75]. Very relevant is the process of correct and timely exchange differences 
accounting in the activities of enterprises in conditions of economic instability. It helps to minimize the 
risk of potential losses from the implementation of economic operations on movement of goods and 
services − traditional accounting in foreign economic relation, operations export, import, re–export, 
barter, sale, purchase of licenses, know–how, technical documentation, leasing of imported equipment 
(financial leasing) [1, p. 480]. 
Accounting of operations in foreign currency devoted to the works of such  scientists as F. Butynetsʹ, 
I. Volkova, I. Zhyhley, N. Kolinʹko, D. Chyrka and others. Specifics of accounting of currency 
transactions in their works explored foreign scientists: V. Beti, ZH. Vihuru, P.Kason, Dzh. Makkenzi, D. 
Malet, YU.Maslyenchyenkov, V.Nyemchinov, K. Parfʹonov, A. Prost and others. However, issues of 
improvement of exchange differences accounting in the activity of enterprises of Ukraine is insufficiently 
studied at the present stage of development of the country. Therefore, it is appropriate to extend the 
research in this area[2, p. 69–75]. 
In modern conditions of development of the national economy the majority of enterprises of different 
ownership forms and spheres of economy dealing with foreign currency. Their sources may be: revenues 
from non–resident buyers, contributions to non–resident investors, the acquisition of the foreign exchange 
market for the settlement of non–resident suppliers and others[1, p. 480]. As a result of such economic 
transactions may occur so–called exchange rate difference. 
Exchange difference – the difference between the valuations of the same quantity of foreign currency 
units of one type at different exchange rates. Exchange difference is the amount that occurs during 
accounting of assets and liabilities of the NBU exchange rate at the time of settlement operations, or at the 
time of preparation and are denominated in foreign currencies. Realistic assessment of monetary 
resources depending on exchange rate fluctuations [3, p. 271]. 
Due to IAS 21( The Effects of Changes in Foreign Exchange Rates ) Exchange difference is the differ-
ence resulting from translating a given number of units of one currency into another currency at different 
exchange rates [5, 1628]. 
Considering synthetic and analytical accounting of exchange differences, attention should be paid to 
the accounts of 7, 8 and 9 classes. In respect of exchange differences accounting, the order of reflection of 
incomes and losses from them on national and international standards are given in table. 1. 
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Accounting entries for typical business transactions of Ukrainian enterprises in the field of foreign 
trade in the context of national and international standards 
 
№ The content of the business transaction 
Accounting entries in 
accordance with 
national standards 
Accounting entries in 
accordance with 
international standards 
Dt Kt Dt Kt 
1 Funds received from non–residents 312 362 А.01 L.02 
2 
An advance payment on current 
currency account received 
312 681 А.01 L.09 
3 Offsetting of debts 681 362 L.09 L.02 
4 Exported goods 362 702 L.02 PL.01 
5 Decommissioned the cost of goods 902 281 PL.02 А.06 
6 Recognized financial results 
791 902 PL.06 PL.02 
702 791 PL.01 PL.06 
7 Revalued receivables 362 714 L.02 Е.05 
8 Overvalued currency funds 312 714 А.01 Е.05 
9 
Overvalued currency funds to the 
accounts 
945 312 Е.05 А.01 
10 Revalued receivables 945 362 Е.06 L.02 
11 Overrated payables 632 714 А.04 Е.06 
12 
Transferred funds from foreign currency 
account to deposit 
184 312 А.11 А.01 
13 
The recalculation carried out at the 
balance sheet date 
184 744 А.11 Е.09 
974 184 Е.09 А.11 
Source: built by author based on [4; 5] 
 
The most important characteristic of exchange rate differences (positive and negative) is the impact on 
financial results (income or loss) of enterprise activities. Positive exchange rate differences are reflected: 
– Operating– on the credit of subaccount 714 "Income from operating exchange differences"; 
– Non–operating – on the credit of subaccount 744 "Revenue from non–operating exchange 
differences". 
In turn, negative exchange rate differences are recorded: 
– operating – on the debit of subaccount 945 "Loss from operating exchange differences" (or 
subaccount 84 "other operating expenses"); 
– non–operating – on the debit of subaccount 974 "Loss from non–operating exchange differences" [2, 
p. 69–75]. 
In accordance with international practice, the exchange differences are resulted by the translation of 
income and expenses at exchange rates at the dates of transactions;  assets and liabilities – at the closing 
exchange rate; the transfer of net assets at the beginning of the period at the closing rate that differs from 
previous closing rate[4]. 
Conclusions. Thus, in the long run, managers should consider operating exposure when setting 
strategy and worldwide product planning. In the short run, understanding operating exposure will often 
improve operating decisions. Also, the evaluation of a business unit and its managers should occur after 
exchange rate effects have been taken into account since they are outside management’s control.  
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Advertising is a form of marketing communication used to promote or sell something, usually 
business's product or service. In the following article advertising is represented as a kind of 
communication. Communication is a process by which people exchange information or express their 
thoughts and feelings. Moreover, it is the way people express themselves so that other people will 
understand. It is especially important for an advertiser so as to persuade and make someone buy some 
product. People use verbal and nonverbal communication for this purpose of putting across the message. 
Nonverbal communication is sending and receiving wordless messages, verbal communication is related 
to words or using words. Both types are widely used in advertising. 
Nonverbal communication includes the use of visual cues such as body language, distance and 
physical environments/appearance, of voice and of touch. It can also include chronemics (the use of time) 
and oculesics (eye contact and the actions of looking while talking and listening, frequency of glances, 
patterns of fixation, pupil dilation, and blink rate)[1]. In this article appearance of the products as 
nonverbal element is mostly considered. 
Nonverbal communication gains much more than verbal does in making people buy the product; it is 
proved by Ted Mininni, the President of Design Force, Inc., USA: “Strong visual design assets have a 
way of sticking more than verbal communication. Advertising doesn’t do that nearly as effectively. It 
drives consumers into retail stores and it cues them to a degree but purchase decisions are made at the 
shelf. The visual impact of great package design has the power to sell product and build brands like 
nothing else.”[2] 
Colors also play an important part in such communication.  Color is too dependent on personal 
experiences to be universally translated to specific feelings; nevertheless, there are broader messaging 
patterns to be found in color perceptions. In a study called Impact of Color in Marketing, researchers 
found that up to 90% of snap judgments made about products can be based on colour alone (depending on 
the product)[3]. Using such an excellent nonverbal tool advertiser can make a substantial profit.  
Some advantages of nonverbal communication are as follows: a) most nonverbal elements are visual, 
they are processed faster and are more effective than text; b) visual images appeal to our subconscious. 
We don’t process visual information critically the way we do verbal information. (Renita Coleman, a 
professor at the University of Texas) ;c) one can communicate the message at a place and maintain silent 
d) one can save on time ; e) effective with people who don’t understand your language (foreign markets). 
However, this way of communication has disadvantages: a) It’s imprecise; b) It can’t explain complex 
ideas; c) It’s easy to misinterpret. 
Effective verbal or spoken communication is dependent on a number of factors and cannot be fully 
isolated from nonverbal communication, listening skills and clarification [4]. Verbal communication 
works by using of language. Human language can be defined as a system of symbols and the grammar 
rules by which the symbols are manipulated. Verbal brand communication tends to be the primary focus 
of marketers. Consumer product companies are fond of creating clever taglines [2].  
There are two main advantages of verbal communication: a) it has the opportunity to make sure the 
message was understood and it can represent somehow complicated ideas; b) it has the opportunity to 
utilize nonverbal cues (tone, body language, inflection) and it is quiet logical, because they go hand in 
hand and separately they are both lacking in ways. 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